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Looking at the countries that have started 
confinement before us, we see that 
obviously even though we are going to be 2 
weeks old we have not reached the halfway 
point. 
 
Looking at the measures for education and 
sporting events we have enough data to 
know that we have weeks ahead of us. 
 
Today we are going to focus on our 
relationship with the clients during the 
confinement. 
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I'm sure you've been following in the footsteps 
of most... 
 
The first message of "for reasons of force 
majeure we must remain closed... 
 
Encouraging messages with the #and home-
buyer... 
 
Mass messages to take care of yourself, do 
your daily beauty routine, etc. from our social 
networks 
 
It's time to take another step to maintain the 
bond 
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That further step must be taken with 
the utmost respect and sensitivity to 
the present moment. 
 
We tend to think from our reality, if we 
are well and studying at home, we 
believe that others are too. 
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The simplest thing to think about is 
that people are bored at home, eating 
too much, sedentary, trying to figure out 
how to deal with kids, etc. 
 
Sometimes a personal story that comes 
to us on TV or social networks makes 
us realize that this is not the case. 
 
That there are really many who are 
living difficult times, much more difficult 
than being confined to the house. 
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What do you know about your customers? 
 
Do they work in the health sector? 
 
Do they work in the sectors that are open, 
supermarkets, pharmacies, delivery, 
communication services? 
 
Do they have a relative in a residence? 
 
Do they have a relative waiting to return? 
 
Are they or do they have a relative with 
COVID-19? 
 
Have they experienced a close death? 
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If you were able to answer all the 
above questions, congratulations! 
You know your clients very well. 
 
If not, it is important that 
you're interested. 
 
You have time to take an interest in 
each client and the perfect tools to 
do so: agenda and mobile. 
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You can aim to communicate with 10, 
15 or 20 a day. 
 
Mass communication is good but not 
always. 
 
If one of your clients is experiencing 
some "special" situation these days, 
the message of "I advise you in your 
beauty routine" can make you lose it. 
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If there's one thing we can get our 
hands on right now, it's information. 
 
It is not the same if your beauty salon is 
in Germany, Portugal or Russia or in a 
place where there are hardly any cases. 
 
The information will give you the detail 
of the situation in your area and be more 
prepared to contact. 
 
You can also check your clients' 
Instagram and Facebook accounts. 
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The easiest and most effective way 
to get in touch is to make a call, the 
same one you have made so many 
times to remember tomorrow's 
appointment, now make it to get 
interested in your situation. 
 
The second option is a WhatsApp 
conversation, written or with audio. 
 
You are not going to sell anything, 
you are just going to give words of 
encouragement, support, and 
maintain the direct and human link. 
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Surely most of your communication 
actions are positive and the vast 
majority of your clients are at home, 
with all their aesthetic needs at home. 
 
Once you know which clients you can 
offer your advice to, you can start a 
second round of communication. 
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You, as a professional, know your skin 
and how the stress of confinement, lack 
of sun, food, etc. can affect it.  
 
In this second round, and to the extent 
of your possibilities, you will give him 
solutions. 
 
The more personalized your messages 
are, the better! 
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If you have the possibility to sell home 
care products in addition to the advice, 
you will avoid buying supermarket or 
Amazon creams that do not benefit 
them. 
 
This recommendation, more than for 
your sales, is for the health of your 
clients' skin and their economy. 
 
They will also spend on products that 
are not what they need. 
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EXERCISE: 
Time: 10 minutes 
 
Find a quiet place at home where you can be quiet and ask not to be 
disturbed for 10 minutes. 
 
Sit in a comfortable position and close your eyes.  
 
Bring your memory to your professional achievements.  
To your successes in life. 
To holidays at the beach or outdoors, in nature.  
To the happiest moments of your life. 
Recreate them in your memory slowly. 
 
This little exercise will fill you with energy. 
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